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¯Mad~eting plan review
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to Success -. o

. Wxnning reviews and key PR battles --~ ,~
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~ etin g Budget Summary

~ ing Timeline
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  Messaging

¯ Bm2d momentum leading up t~ launch
. Market great le~dership product~

÷ ~ new te~tmolog~e~

¯ Pmition 0~ as solutions platfm-m
¯ Deliver apps Iong-~’m
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~ch Event
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~ Promotion Program

÷ Ship OtEu:e 4.0 when Word ~
÷ Offer:. buy Office, get new XL PPT, & W’m

- Vessi~t Ul~rsda: WoolS* 0~

~ ]~motion Cost Analysis

¯ ~
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~ l Business Programs

Launch Small Busines~ Of~ce

Lev~age VA.Ra, integrators and SPs
_ Wtq~ and ne~m~k interims

F.o~-~ on small biz in sprin8 promo

Target tradeshows and broaden PR

Marketing
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~ e Account Programs

D’mtrtct NDA u~ion in July

focu~ event in September
blitz ~ 1~8

~ Solutions Marketing

. ~ l, aun~ ~ent: S eompelli~ mlutinns
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