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Comes v. Microsoft

Amendment No. 15.._.3
to the Licensc Agreemcent
Between -
COMPAQ COMPUTER CORPORATION

and
MICROSOFT CORPORATION |
Dated October 1, 1992 Contract No. 1107-3053

This Amendment to the above-referenced License Agreement between MICROSOFf
CORPORATION ("MS”) and COMPAQ COMPUTER CORPORATION ("COMPANY") dated October
1. 1992 ("Agreement”), is made and entered into this 30th day of September, 1995. *

The parties agree as follows:

i. The following shall be added to Exhibit C17 of the Agresment, under ADDITIONAL
ERQW§10N§:

“@ Notwithstanding anything to the contrary in Section 7(c) of the Agreement, Compag
may use the BackOffice Logo in accordance with the BackOffice Usage Guidelines arached to this
- Amendment as Exhibit C17-A. Compagq’s right to use the Logo as provided herein is not intended to
imply in any way that Compaq's products have met the compatibility requirements designed to optimize
Microsoft BackOffice products.”

2 This Amendment shall amend, modify and supersede to the extent of any inconsistencies, the
provisions of the Agreement. Except as expressly amended by this Amendment, the Agreement shall
remain in full force and effect. The terms herein shall have the same meaning as set forth in the
Agreement, except as otherwise provided.

IN WITNESS WHEREOF, the parties have executed this Amendment to the Agreement as of the date set
forth above. All signed copies of this Amendment (o the Agreemeant shalt be deemed originals. This
Amendment does not constitute an offer by MS. This Amendment shall be effective upon execution on
behalf of COMPAQ and MS by their duly avthorized representatives.
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EXHIBIT C17-A

MICROSOFT® BACKOFFICE™ LOGO USAGE GUIDELINES FOR OEMS AUTHORIZED

< © " 10 DISTRIBUTE THE BACKOFFICE FAMILY
The Microsofi® BackOffice™ Logo miay be used in adverusing. promotional materials, presentations.
packaging and other such materials only when promoting Microsoft BackOffice, which indicates that your

cotnpany is authorized to distribute, sell ot carry the Microsoft BackOffice family of products.

The “Designed for Microsoft BackOffice™ logo is not yet available for license. When available, this logo
will signify that the QEM product has met certain compatibility requirements designed to optimize
Microsoft BackOffice products. Use of the main “Microsoft BackOffice™ logo only signifies that the
OEM is authorized to distribute, sell or carry this package.

OEM use of the Microsoft BackOfTice logo is conditioned upon the following guidelines;

1 An OEM must have a fully executed, OEM “BackOffice™ license before they can use the
Microsoft BackOffice logo. . .

2. Use only Microsoft authorized camera ready ant of electronic armvork of the BackOffice
logo. Follow the logo ant guidelines that provide specifications on sizing. placement and color. A
minimum amount of empty space must surround the BackOffice logo scparating it from any other object
such as type, photography, borders, edges and so on. The required amount of empty space that surrounds
the logo must be 1/2x wide, where x equals the height of the logo, as measured from the highest point on
. the connectivity griphic to the lowest point on the connectivity graphic. The logo may not beusedasa-
feature or design element of any other logo.

3. _ Except as expressly permirted, do not remove any trademark symbols or alter the logo in
any way. Re-draws of the logo are not permitted. Resizing of the electronic logo is permitted.

4. Include the following footnote in advenising that includes the logo:

Microsoft is a registered trademark and BackOfTice and the BackOfTice logo are
trademartis of Microsoft. M

5. An OEM may use the unaltered electronic BackOffice logo in icon form and the
BackOffice logo in the stan-up screcn to start Microsoft BackOffice program. The stari-up screen can
use the BackOffice logo in full screen form. In addition, such electronic use of the BackOffice logo does
not need to be accompanied by a trademark footnote, however, the logo in the stan-up screen should
appear with the desi gnated trademark symbols- ™ and ®. Due to size constraints, the BackOffice logo
icon does not need to include the ™ and ® symbols when used in software.

6. Except as expressly provided under item 5 above, do not use the BackOffice logo or the
. names "Microsoft,” “Microsoft BackOffice”™ or “BackOffice™ more prominently than your Cotupany name
. or Product name (i.c., either your Company name Of your Product name must appear at least as
prominenty as the “Microsoft BackOffice™ name or the BackOffice logo).

7. Except as expressly provided under item 5 above, An OEM may use the BackOffice logo
in advertising, promotional materials, presentations or on packaging only in connection with the sale or
promation of the Microsoft BackOffice family or the individual products that make up Microsoft

BackOffice. Such uses need not exclusively promote the BackOffice family.

8. The product name should appear as, “Microsoft® BackOfice™" at the first and most
prominent use in materials and can thereafier be referred to as “BackOffice.” .
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EXHIBIT Cl7-A
(Continued)

9. Do not imitate Microsoft's product packaging or the BackOffice logo in any of your
materials, including adventising, product packaging and promotional materials.

10. Any use that is not consistent with these guidelines is strictly prohibited. Any usage

which falls beyond the scope of the above must be approved in advance by the BackOffice \Aa.rkumg
d=panument at Microsoft or send e-mail to bekoffc@microsoft com for approval.
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dditional Guidelines for Usine
The Microsof! ack ce™ a

Microsoft has established the following set of guidelines to assist you in proper use of the Micrasoit BackOtlice logo.
Graphic Element and Accompanvine Words .

The logo is compesed of rwo main components: the connectivity graphic and the sccompanying words. The trademark
symbol (™) must follow the graphic. The Microsofi-approved words that sppear above and beiow the graphic are a5
follows: . .

Microsoft® BackOffice™

The words must accompany every use of the logo. The registered trademark symbol (®) must appear immediately
following the word Microsoft and the trademark symbol must appear following the word BackOffice. No additional or
substitute words may be used. .

Materials using the logo that arc distributed oaly within the United States should include the following footnote:
Mcrosonis'arezistacduadmwkandBukOﬂcemd&eBukOﬂicehgomm&mrksotMmﬁ
Corporation.” Materials using the logo that are distribited outside the United States should include the following
footmote: “Microsoft, BackOffice, and the BackOffice logo are cither tegisiered trademarks or trademarks of
Micresoft Corporation in the United States and/or other countries.”

Using the BackOffice Logo .

You may use the logo only on materials for the Microsoft BackOtlice inlcﬁﬂtcd family of server applications, or for
the individual products that make up Microsofl BackOffice.

Sizing and Placement Requirements

- You may use only the camera-ready artwork or electronic anwork of the logo supplied by Microsolt Creative
Services. You may nat alter this artwork in any way, scpanic the words “Microsoft BackOffice™ from the graphic,
or replace the words with any others.

« The Logo must stand alone. A minimum amount of empty space must be left between the logo and any other object
such as type, photography, borders, edges, cic. The tequired border of empty space around the logo must be must
be 1/2x wide, where x equals the height of the logo, as measured from the highest paint oa the connectivity graphic
to the lowest point on the connectivity graphic.

You may not combine the Logo with any other feature, including, but not limited to, other logos, words, graphics,
photos, slogans, numbers, design features, or svmbols.

- The connectivity graphic may not be used s a design feature on your Product, Product packaging. documentation.
collateral, or advertising.

Four-Color Applications

The multicolored version is the preferred way of reproducing the logo. The graphic consists of four wavy lines, each
in a different color, inside & black box. The four PANTONE® Matching System (PMS) colors are, from top 1o bottom
at left edge, as follows:

*Yellow: . PMS 123

*Green PMS 360

*Red . PMS 172

*Blue .PMS 279

The accompanying words print in black. Four-color process (CMYXK) equivalents can also be used.
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The four<color version can be reproduced ONLY as described here. The line colors must appear in the positions
described. The four-color version must always appear on s white background.

Black-and-White Applications
Black-and-white reproductions of the logo may be positive or reversed.

uality trol
Microsoft reserves the right 10 conduet spot checks on all Products, Product packaging. marketing materials, and

documentation and may periodically send out requests for samples. Microsoft may also conduct spot checks in retil
outlets and other product sources fo monitor your compliance with the License Logo Agreement and tic Logo Use
Guidelines. Refusal to submit samples, or non-compliance with your License Logo Agrecment and with these
Guidelines, could result in re ion of the li to use the Logo. ’

All third parties must correct any deficiencies in your use of the Logo and/or in the quality of the Product used in
conjunction with the Logo upon reasonsble notice from Microsoft. Refusal to correct such deficiencies could result in
tevocation of your license to use the Logo. —

(Added by Amendment No. 15 dated September 30, 1995.)
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